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Zespri Group Limited Equity, Dividend

Returned and Share Price – 7 years

Net profit after tax was retrospectively restated for changes to accounting policy relating to

Software-as-a-Service (see note 1 (b) of the Financial Statements).
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Zespri Group Limited Profitability – 7 years

* Adjusted to reflect the impact of the targeted share issue and buyback transactions in November 2018

and the three-for-two share split in March 2019.

^ Equity retrospectively restated for changes to accounting policy relating to Software-as-a-

Service (see note 1 (b) of the Financial Statements).

Over a five-year period from 1 April 2018 to 31 March 2023 Zespri has achieved a compound annual total shareholder return of 24 percent. 

This measure reflects a combination of the increase in share price and gross dividend during the period.





$191.5M $2.11 per TE $355.7M $3.45 per TE

$4.8M $2.08 per TE $10.9M $3.52 per TE

$65.2M $1.65 per TE $158.2M $2.57 per TE

$3.8M $1.84 per TE $10.7M $3.28 per TE

$381K $1.55 per TE $167K $1.49 per TE

Source: 2023/24 Cost of Quality. 2022 comparatives have been restated using E2 2023/24 7-year average FX effective rates to provide like for like comparison.



















Global operating revenue Global net kiwifruit sales Net profit after tax TFSP (incl loyalty premium)

NZ Volume: Trays sold ZGS: Trays sold Dividend Share price
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OGR per TE Fixed/Base Post Harvest Costs Onshore Costs, Other PH costs & Income

Promotion Other Offshore Direct Costs Freight

Quality Gross Price (less customer funds) per TE Sold

Source: 2023/24 Cost of Quality. Prior year comparatives have been restated using E2 2023/24 7-year average FX effective rates to provide like for like comparison.
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OGR per TE Fixed/Base Post Harvest Costs Onshore Costs, Other PH costs & Income

Promotion Other Offshore Direct Costs Freight

Quality Gross Price (less Customer funds) per TE Sold

Source: 2023/24 Cost of Quality. Prior year comparatives have been restated using E2 2023/24 7-year average FX effective rates to provide like for like comparison.
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2018 2019 2020 2021 2022

Average RANK IN CORE ZESPRI markets 9 9 8 8 7

China 5 4 4 1 1

Japan 5 4 3 3 3

Taiwan 4 4 4 4 4

Hong Kong 4 4 4 4 4

Belgium 6 7 5 5 5

Spain 10 9 8 9 6

Netherlands 6 6 6 6 6

Germany 7 8 7 6 6

Singapore 8 7 6 6 7

France 5 7 8 7 7

Australia 10 11 9 8 10

Korea 11 11 9 9 10

Italy 13 12 13 10 10

Vietnam 20 13 13 13 12

USA 17 18 17 18 15

Worldwide data covering 152 countries; Statista, 2023 Source: 2018-2022 Kantar Brand Tracking in 15 core markets in July-August. Sample size:  N=13,400 per year. Ranking is 

unweighted. Includes local and imported fruits. Question:  How often do you usually eat this fruit when it's in season or easily 

available? Answer: % who answered at least once a month for kiwifruit



Source: 2022 Kantar Panel May – Oct 2022 household penetration. Global Average is based on core weighted average of core 15 markets. Vietnam and Singapore are estimations.   
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Source:  STD Oct 2022, Shopperpanel data, Kantar&GfK

* Data is unavailable in Korea, Japan & USA due to inconsistent data collection methodology

278

415

201

145
176

145

268

158

316

632

275

200

259

211

375

217

100

200

300

400

500

600

700

Taiwan China Spain Belgium France Germany Italy Netherlands

Green SunGold

Source: 2022 Kantar Brand Tracking in 15 core markets during NZ season. Sample size:  N=13,400 per year

Weighted based on Zespri volume Question:  Select the statement that best describes how much you think the brand 

is worth at this time of the year. Answer: % who answered “worth more than it costs” for Zespri
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Potential for the 

largest single year 

increase in volume

Need to mitigate 

capacity constraints 

through the supply 

chain

Critical to avoid 

harvest delays and 

compromised fruit 

quality

Ability to respond 

with agility to 

market dynamics





Process 

improvements 

initiated in 2023 for 

managing fruit 

quality on arrivals

Investment in 

resourcing and new 

storage facilities to 

manage larger crop 

volumes and 

optimise fruit 

performance

Improve reporting 

and systems to 

allow greater 

transparency

Drive better 

commercial 

outcomes through 

our partnerships and 

optimising inventory 

decisions in the end-

to-end supply chain







1. Open https://meetnow.global/nz

and enter the meeting id

2. Click GO under the Zespri Meeting

3. Click JOIN meeting now

REFER TO YOUR 

VOTING AND PROXY 

FORM FOR YOUR 

CSN/HOLDER NUMBER



Written Questions: Questions may be 

submitted ahead of the meeting. If you have a 

question to submit during the live meeting, 

please select the Q&A tab on the right half of 

your screen at anytime. Type your question into 

the field and press submit. Your question will 

be immediately submitted.

Help: The Q&A tab can also be used for 

immediate help. If you need assistance, please 

submit your query in the same manner as typing 

a question and a Computershare representative 

will respond to you directly.



Once the voting has been opened, the 

resolutions and voting options will allow voting.

To vote, simply click on the Vote tab, and 

select your voting direction from the options 

shown on the screen. You can vote for all 

resolutions at once or by each resolution.

Your vote has been cast when the tick appears. 

To change your vote, select ‘Change Your Vote’.



That the Annual Report of Zespri Group Limited for 
the financial year ending March 2023 be approved.





To elect Nathan Flowerday as a Director of 
Zespri Group Limited to fill Vacancy 1.



To elect Michael Ahie as an Independent Director of 
Zespri Group Limited to fill Vacancy 2.





Andre Hickson is standing for Vacancy 1.



That KPMG be reappointed as auditor of the 
company for the ensuing year and that the board of 

the company be authorised to fix the auditor’s 
remuneration for the ensuing year.
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